per / Subject Code:

67426 / BUSINESS STUDIES (MANAGEMENT) : MARKETING STRATEGIES & PRACTICI

Time: 2 Hours Marks: 75
Note: All questions are compulsory carrying 15 marks each
Figures to the right indicate full marks.
Q 1A. Discuss the concept of marketing strategy. Explain its features (15)
Q 1B. What is holistic marketing with examples?
OR
Q 1C. Discuss the need for marketing strategy (15)
Q 1D. Briefly explain experiential marketing.
Q 2A. Briefly explain marketing mix . (15)
Q 2B. Explain Strategic Business Unit.
OR
Q 2C. What are Marketing Plans? Discuss the types (15)
Q 2D. Explain SWOT analysis (with examples)
Q3 A. Discuss the features of consumer behavior (15)
Q3 B. Explain techniques of Customer Relationship Management.
OR
Q3 C. Discuss on VRIO analysis (15)
Q3 D. Write a note on customer satisfaction
Q4 A. Choose the correct option from the following: (5)
1. Marketing focuses on welfare of society.
a) Ambush b) Viral ¢) Social d) Green
2. Market refers to sub-dividing a larger market into smaller sub-markets
a) Strategy h) Segmentation
c) Positioning d) Targeting
3. Refers to where the sale transaction takes place.
a) Product b) Price c) Place d) Promotion
4. ‘Dabur Chyawanprash retains market share in India due to customer
a) Trust b) Behaviour
c) Observation d) Data Mining Activities
5. Online word of mouth marketing is also termed as .
a) Green marketing b) Social marketing
c) Experiential marketing d) Viral marketing
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Q4 B. State whether the following statements are True or False: (5)
1. Asian Paints undertakes green marketing.
2. Tele-marketing is a part of digital Marketing.
3. Age is an important personal factor that influences consumer behaviour.
4. The concept of SBU was developed by General Electric Company.
5. The letter R in VRIO analysis stands for Resource.
Q4 C. Match the following: (5)
COLUMN A COLUMN B
1.- Nich marketing a. - Customized
2. Offensive strategy b. Merit goods
3. Personalized c. Sub-division of market
4. Social marketing d. Frontal attack
5. 'Market segmentation e. . Small market
Q5. Write short notes on: (Any 3) (15)

a) Online Marketing

b) Marketing Environment

¢) - Role of Sacial media marketing
d) Recent trends in marketing

e) Hospitality Marketing
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